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Greetings!
Cinema Verde creates awareness of environmental issues at many levels throughout town, encouraging participants and any who pass through Gainesville during the festival to see, learn about, contemplate and take action to improve environmental issues. The array of information via art gallery displays, film showings, workshops, radio announcements, street banners, school and church projects, University involvement, speakers and workshops will penetrate our community visually and mentally. 

We are currently planning our third annual Cinema Verde festival and are seeking your support. Please consider sponsorship opportunities, donating or providing in-kind services to the 2012 Cinema Verde Environmental Film and Arts Festival to be held February 24th through March 2nd.

We believe that Alachua County is a gem in the state of Florida and our nation because of the sustainable vision of our leaders and the members of our community. We would like to help raise the visibility of Alachua County and Gainesville as a forward-thinking city on par with other cities where informative environmental films such as those we select for Cinema Verde, are available for public enjoyment. 

Please discuss opportunities to help sponsor Cinema Verde with our representatives or call me. You can also visit our website: http://www.Cinemaverde.org/support/.  

Thank you for your support.

Best Regards, 

Trish Riley, Cinema Verde Director

Trish@CinemaVerde.org

(352) 327-3560
Cinema Verde: The Truth about Green

“The good news is that moving toward more sustainable energy and manufacturing policies will provide many healthful and happy benefits,” The Complete Idiot’s Guide to Green Living by Trish Riley, Cinema Verde Director.
Cinema Verde Statistics and Marketing Detail
· In our 2010 festival, we distributed a questionnaire requesting zip code of origin to ten percent of our participants.  The results of this survey indicated that 218 came from Gainesville, 43 from other Florida cities (including five from Miami, 338 miles away), 11 from other states (including four from MA and 2 from NY) and 5 from foreign countries, including Thailand, the United Kingdom, and Colombia.

· In 2011, we worked with Americans for the Arts to survey participants to collect zip code, socio-economic and educational data from a sample of our participants. Results indicate that 40 percent of attendees came from outside of Alachua County, including 18 percent from states other than Florida. Nearly all survey participants held college degrees. 

· We gather website statistics from our site, our Facebook page and our Twitter account (376 followers) as well as from our online advertising partners to evaluate the level of interest and its scope. Our site, www.CinemaVerde.org, received more than 8,000 hits from 74 countries for our 2011 festival; including visitors from 49 states in the U.S. These statistics provide us with a valuable picture of the reach of our marketing efforts and the level of interest we are generating around the world for Cinema Verde.  

Thousands of dollars will be going directly to local businesses, artists and professionals in producing the festival. Sustainable businesses include renewable energy companies, local food growers and purveyors, alternative vehicle sales and low-energy mass transit serving metropolitan areas, recycling businesses, etc. As the public becomes more aware of the benefits of these types of business opportunities and their reduced impact on the environment, support for such programs grows and new businesses will develop as a result.

Cinema Verde creates awareness of environmental issues at many levels throughout town, encouraging participants and any who pass through Gainesville during the festival to see, learn about, contemplate and take action to improve environmental issues. The array of information via art gallery displays, film showings, workshops, radio announcements, street banners, school and church projects, University involvement, speakers and workshops will penetrate our community visually and mentally. Our festival utilizes the arts to stimulate positive change in terms of the environment, economy, education, public engagement, health and quality of life.

One of our main objectives is to stimulate our local economy with events, visitors and marketing opportunities. 
· Bring into the community a week of entertaining, educational and inspirational films that focus on how we interact with our environment, the effects of our interaction and what we each can do to improve our future prospects in relation to our environment.

· We’ve added a monthly film series to our annual agenda as well. 

· Invite high-profile figures to participate with lectures and workshops

· Conduct workshops on environmental filmmaking, green film practices, sustainable businesses, scriptwriting, etc. throughout the week to encourage participation, overnight stays and support of local businesses such as restaurants. 

· Conduct state-wide high school film contest to spread the word about the Film Festival beyond the local area and to encourage film contestants from across the state, their families and other interested parties to attend the Film Festival, supporting our local hotels, restaurants and businesses. 

· Hold an outdoor, day-long EcoFair, providing entertainment including artists, musicians and free film(s) as well as showcasing local and national green businesses, environmental organizations and agencies. Network with local restaurants to provide dinner specials to attendees to support local businesses. 

· Coordinate with area nature tour operators to provide ecotours to showcase our natural region to locals as well as our out-of-town guests, supporting these local tour operators as well as local restaurants, hotels and businesses. 
· The festival is marketed locally, regionally, statewide, nationally and internationally through press releases, newsletters, email, website campaigns, TV, radio, newspaper, posters and programs. In addition to mainstream media outlets, newsletters and email blasts are distributed monthly, moving to weekly in the three months leading up to the Festival. The Festival amassed a newsletter list of more than 1000 with nearly 5000 Facebook visitors and many partners and other organizations shared Festival news in their newsletters, which reached thousands more readers. These posts are referred out by readers as a viral marketing media. Multimedia marketing campaigns will also include outreach on other new media outlets such as Grooveshark, Audubon Magazine and E, the Environmental Magazine. 
· The Festival website received 8048 visits from 75 countries. People have viewed our Cinema Verde posts on FaceBook 64,502 times, with 4,353 active monthly users during the week of the festival. Our Grooveshark ad generated 500,011 impressions in Florida, 1,000,343 nationally and 199,998 regionally, generating a high response rate in north central Florida. 
Contact:  Trish Riley, Cinema Verde Director – 352-327-3560 – Trish@verdefest.org
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Cinema Verde 2011 Highlights

· More than 100 local students created environmentally themed works which were displayed at the Harn Museum of Art at UF, branches of the Alachua County Public Library and at EcoFair. Participating students were invited to view free Cinema Verde matinees at the museum. 

· Young writers read their literary essays for us in advance of the film Submission at the Old Florida Theater. Those who stayed to watch the film enjoyed Skype chatting with Michael Stanley-Jones from the United Nations Environment Programme in Geneva, Switzerland, who sent us the film as part of the Safe Planet Initiative. Submission details the discovery of our body burden of synthetic chemicals – a problem the UN is working to address worldwide, and which will be discussed and hopefully resolved at the UN Committee for Sustainable Development meeting in New York City in May. World leaders will meet with chemical companies to develop a resolution to discontinue the proliferation of persistent organic chemicals, which permeate our air, soil, water and bodies and which can cause developmental difficulties and disease. 

· On the same evening, EcoPecha Kucha was held nearby at Volta Coffee, where a dozen people described their environmental projects with time-limited slide presentations before a packed crowd of enthusiastic listeners. 

· One of the most difficult and heart-wrenching films of the festival was Earthlings, which details the many ways humans interact inhumanely with animals. Painful as it was to watch, the crowd was riveted through the entire 95-minute film, which was narrated by life-long vegan Joaquin Phoenix, who hails from Gainesville. His mother, Heart Phoenix, lead a discussion following the film to help viewers process this important information that makes many want to revise the way we view, live with and consume animals.  

· We screened the film Tapped, about the water bottling industry, on the University of Florida campus. Casey Fitzgerald, who works with the local St. Johns River Water Management District, talked with the audience afterward, and helped motivate students to begin a movement to ban plastic bottles on campus, and perhaps even in the city. We hope they’re successful! 

· Eco ArtWalk was a huge success, with dozens of artists displaying work at many galleries around downtown, performance art, puppetry, and a public mural painting on the Sun Center Plaza. Thomas Arthur presented his EarthAnima show at Sharab Lounge and hundreds of patrons enjoyed the displays. 
· A very special guest attended the screening of Green Fire, a film about the life and work of famed conservationist Aldo Leopold. Stanley Temple, Beers-Bascom Professor Emeritus in Conservation in the University of Wisconsin’s Department of Forest and Wildlife Ecology, former Chair of the Conservation Biology and Sustainable Development Program, Gaylord Nelson Institute for Environmental Studies and Senior Fellow of the Aldo Leopold Foundation, joined our film screening and spoke with us about creating the film and shared interesting experiences and discoveries made by the team as they delved into Leopold’s life. The film is named Green Fire because that’s how Leopold described the life he saw extinguishing in the eyes of a wolf he’d killed on a hunting expedition. The film described how he became a true conservationist through the course of his life working in forestry, and realized the need to protect all wildlife, even if they seem threatening to us, like wolves. Leopold realized that the natural balance of flora and fauna was much more valuable to us than a land that has been robbed of its natural inhabitants.  
· Nearly 150 Bike Florida participants joined us on Bo Diddley Plaza in downtown Gainesville for screenings of Riding with the Dutch and clips from Noah and Tim Hussin, two brothers pedaling recycled road bikes across the US, filming radical efforts to relocalize culture and community: AmericaReCycled.org. Their clips won Cinema Verde’s Best New Filmmaker award – Tim is a graduate of the UF Film School. The Bike Florida riders set out on their week-long tour of our region the next morning. 

Cinema Verde Sponsorship Opportunities 
Support the Festival by joining the elite ranks of our major sponsors. 

Executive Producer Sponsor ‐ $25,000 
· Recognition in radio, television and newspaper promotions 

· 30 tickets distributed to targeted community groups and individuals in the name of your company 

· Logo on all sponsor signage at all events 

· Listing in program 

· Logo on website 

· Acknowledgement before each film, panel and event 

· 10 tickets to each film 

· 10 tickets to VIP reception 

Director Sponsor‐ $15,000 
· 20 tickets distributed to targeted community groups and individuals in the name of your company 

· Logo on all sponsor signage at all events 

· Listing in program 

· Logo on website 

· Acknowledgement before each film, panel and event 

· 4 tickets to each film 

· 4 tickets to VIP reception 

Studio Sponsor ‐ $10,000 - Sponsor a venue to show films 
· 20 tickets distributed to targeted community groups and individuals in the name of your company 

· Logo on all sponsored venue signage 

· Listing in program 

· Logo on website 

· Acknowledgement before each film at sponsored venue 

· 4 tickets to each film 

· 4 tickets to VIP reception 

Screenwriter Sponsor ‐ $5,000 
· 10 tickets distributed to targeted community groups and individuals 

· Logo on one venue signage 

· Listing in program 

· Logo on website 

· 2 tickets to each film 

· 2 tickets to VIP reception 

VIP Reception Sponsor ‐ $3,000 - Cinema Verde’s green carpet affair to kick‐start the Festival 
· Reception signage 

· 4 tickets to VIP reception 

· Acknowledgement at reception 

· Listing in program 

· Logo on website 

· 4 tickets to each film 

Film Sponsor‐ $2,500 - Support your favorite film! 
· Sponsor one of five feature films 

· 6’ table in foyer of sponsored movie venue 

· Acknowledgement before film starts 

· Listing in program 

· Logo on website 

· 4 tickets to film sponsored 

· 2 tickets to VIP reception 

Special Guest Sponsor ‐ $1,000 Help bring environmental experts and film directors to share their expertise! 
· 2 tickets to one movie 

· 2 VIP seating at sponsored workshop 

· 2 tickets to VIP reception 

· Acknowledgement before workshop starts 

· Listing in program 

· Listing on website 

Actor Sponsor ‐ $500 
· Listing in program 

· Listing on website 

· 2 tickets to event 

· 2 tickets to VIP reception 

Cameraman Sponsor ‐ $250 
· Listing in program 

· Listing on website 

· 2 tickets to VIP reception 

Host a Screening Lobby Table 
· 6’ table space is available in foyer of each movie venue. Table is not supplied. 

· Non‐profit $45.00 per table per venue 

· For profit $65.00 per table per venue 

Cinema Verde Sponsorship Agreement 
Thank you for making the important decision to sponsor Cinema Verde. 
Please place a check next to the level you would like to donate. 
___ Executive Producer Sponsor ‐ $25,000 
___ Director Sponsor‐ $15,000 
___ Studio Sponsor ‐ $10,000 - Sponsor a venue to show films 
___ Screenwriter Sponsor ‐ $5,000 
___ VIP Reception Sponsor ‐ $3,000 - Cinema Verde’s green carpet affair to kick‐start the Festival 
___ Film Sponsor‐ $2,500 - Support your favorite film! 
___ Special Guest Sponsor ‐ $1,000 Help bring environmental experts and film directors to share their expertise! 
___ Actor Sponsor ‐ $500 
___ Cameraman Sponsor ‐ $250 
___ Host a Screening Lobby Table 
Organization Name __________________________________________________ 

Contact Name ______________________________________________________ 

Address ___________________________________________________________ 

City, State ______________________________________ Zip _______________ 

Email Address ______________________________________________________ 

Please make check out to: Cinema Verde 

Return completed form and payment to: 

PO Box 358711 

Gainesville, FL 32635 

Should you have any questions, please contact: Trish Riley at 352.327.3560 or Trish@CinemaVerde.org. 

For inclusion in program and signage, payments must be received by December 15th.
The sooner you join us, the longer we will display your name and/or logo on cinemaverde.org.  For maximum coverage and visibility, please join us today!
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FOR IMMEDIATE RELEASE 
Contact: Trish Riley, Director: 352-327-3560 

Trish@VerdeFest.org 

Congratulations to Cinema Verde 2011 Award Winners!
‘Economics of Happiness’ claims Cinema Verde Environmental Film and Arts Festival Best in Show award
The Cinema Verde Environmental Film and Arts Festival has released the list of names and award winners for the films submitted to the 2011 film festival. Economics of Happiness claimed the top honor of Best in Show award. 

Thanks to the efforts of sculptor John Patterson, more than a dozen local artists were gracious enough to donate a work of art to Cinema Verde to use as trophies. Patterson came up with the idea to have artists create trophies for some of the Cinema Verde award-winning filmmakers. Each trophy is unique and reflects the artist’s personal style. Read more about those who’ve donated their work to help Cinema Verde celebrate our films: http://verdefest.org/index.php/uncategorized/artist-spotlight-on-kana-handel-jim-wilson-lorelei-esser-bruce-sherman-and-chris-fillie/. 
Cinema Verde Director Trish Riley was pleased to see this year’s festival exceed expectations. “We’re still crunching numbers, but we know that thousands of people were touched by our activities. Throughout the ten days, people told us how much they appreciate that this event is a part of our community,” Riley said. “If you support Cinema Verde as an exciting, creative way to raise our community’s awareness about environmental issues and solutions, please let us know now and let us help market your commitment to sustainability for the entire year to come.”






Cinema Verde ( PO Box 358711( Gainesville, FL 32635

Cinema Verde is a Florida not-for-profit corporation designated as a 501(c)(3) public charity by the IRS: Contributions are tax deductible. Thank you for your support!
 “A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL-FREE (800-435-7352- WITHIN THE STATE. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.”- REGISTRATION#: CH33749

